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Solugoes de habitacao personlizadas

para viagens de negocios
Personalised accommodationsolutions for business trips

A hotelizacao da agencia e a experiencia do viajante

The hotelisation of the agency and the traveller's experience

— Apartool




Sobre nos/About us




Corporate housing, simplified.

Apartool e asolucao completa para solicitar, Apartoolis the complete solution for
reservar e gerirasreservas de alojamento para requesting, booking and managing
empresas. De uma semana aum ano, e deuma accommodation reservations for
pessoa a +1000 pessoas. Tudo e simplificado companies. From one week to one
com a nossa plataforma facil de utilizar. year, and from one person to +1000

people. Everything is simplified with
our easy-to-use platform

Queremos hoteleirar o alojamento empresarial

Ao normalizar e digitalizar a procura e a gestao By standardising and digitising the
de alojamento empresarial, de modo aque a search forand management of
empresa possa deslocalizar facilmente os seus corporate accommodation, so that the
talentos para qualquerllocal, O gestor |rr_10_b|I|ar|o company can easily relocate its talent to
chega aos melhores clientes empresariais e a any location, the property manager

pessoa deslocalizada sente-se em casa. reaches the best corporate clients and
the relocated person feels at home



A gquem ajudamos/ How can we help you?

Fornecemos solucdes a medida paraempresas e agencias, ajudando-as aacomodar e a deslocar talentos
emtodo o mundo sem problemas.

We provide tailor-made solutions for companies and agencies, helping them to accommodate and relocate talent
aroundthe world without anlproblems

Eventos especials e
Centralizartodas as estadias numunico prOdugéeS
fornecedorglobal de alojamento 3 Ud|OV|Sua |S

—
".K Agencias deviagens IBl Agéncias derelocation

Otimizarasreservas paraviagens de Garantaopcdes de aluguertemporario

negocios enquanto trabalhanalocalizagcao final.



Cobrimos todos os principais destinos de viagens de negocios

Atualmente, operamos em + 85 paises, mas sinta-se a vontade para solicitar uma estadia em qualquer lugar: nos podemos fazer com
queisso aconteca. Os nossos especialistas locais estao a sua disposicao em qualguer parte do mundo onde precise de ajuda.

® Europa

Portugal, Espanha, Italia, Franca, Grécia, Alemanha,
Paises Baixos, Reino Unido, Suica, Austria, Bélgica,
Irlanda, Dinamarca, Finlandia, Suéecia, Noruega

Turquia, Polonia, Hungria

® Ameérica do Sur

Argentina, Brasil, Chile, Pert, Colombia, Ecuador

@® Ameéricado Norte
Estados Unidos, Canada

® Ameérica Central

Méjico, Panama, Costa Rica, Guatemala

@® Medio Orient

Arabia Saudi, Emiratos Arabes Unidos, Kuwalit,

Qatar, Bahréin



Porque um apartamento com servi¢os?



Habitacion de hotel vs Apartamento con servicios

Espacoreduzido, 15-25m2.

Mobiliario funcional, geralmente um espaco unico comuma
cama de casal e uma secretaria.

Quartos confortaveis adaptados para estadias curtas, para
satisfazer as necessidades basicas do viajante.

Sem cozinha. Comodidades opcionais para preparar cha e cafe
e mini-bar. Comer foratemum custo adicional a viagem.

Casa de banho funcional com equipamento basico. Casa de
banho combanheira ou duche e secador de cabelo. Servico
de lavandaria opcional, limitado e com custo adicional.

Servigos adicionais com custo adicional. Os servicos adicionais
témum custo adicional.

Pouca flexibilidade nos precos. Os hotéis partem de custos
fixos, o que resulta em estadias mais caras, com poucas opcoes
para negociar as tarifas numa base individual. Precos sujeitos a
flutuacoes sazonais.

Mais metros quadrados e espaco a partirde 40-50m2.

Espacoso, totalmente mobilado e funcional. Espacosindependentese
cozinha totalmente equipada.

Sentir-se em casa. Possibilidade de uma estadia confortavel em familia,
com a possibilidade de receber convidados e de organizar encontros
com amigos, como uma casalonge de casa.

Cozinha totalmente equipada. Possibilidade de cozinhar de acordocom o
gosto do hdospede e poupancas significativas nos custos alimentares.

Casa de banho confortavel com maquina de lavar roupa e equipamento
adicional. Casa(s) de banho privativa(s) com opcao de banheira ouduche. A
maquina de lavar roupa reduz os custos adicionais para estadias mais longas.

Servicos adicionais incluidos. Ampla gama de servicos: limpeza, servico
tecnico, servicos aos hospedes e concierge. Pequeno-almoco opcional,
estacionamento, area de ginasio e estadia com animais de estimacao.

Custo mais baixo por estadia. Ficar num apartamento comum quarto €,
em media, 40% mais barato do que ficarnum hotel de 4*. Esta poupanca
vem juntar-se a poupanca resultante da possibilidade de cozinhar e evitar
refeicOes fora e aosrestantes servicos adicionais.
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in Portugal.
Insights from Industry Leaders

The Corporate
Housing Landscape
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Key insights: 10- point summary

1. Portfolio Sizes Reflect Market Diversity

The corporate housing marketin Portugal is highly fragmented, with a wide range of

L . : ) , Oy ofrespondents manage (o) own between
portfolio sizes. The smallest operators manage just a single unit, while the largest manage 25 /O between 10 and 200 units O 7and9units.
up to 200 units. This variationindicates that both large-scale operators and small, niche

providers coexist in the market, catering to a broad range of corporate clients.

2. Geographic Distribution Shows Expanding Demand

While Lisbon and Porto remain dominant as key markets for corporate housing, providers
areincreasingly expanding into less traditional regions such as Algarve, Alentejo, and even
smaller areas like Montalegre and Valada. This suggests that

demand for corporate housingis not limited to majorurban centers, butis also growingin
less populatedregions, driven by factors such asremote work, regional projects, and
corporateretreats.

7\
=

Porto
Lisboa &

Algarve Region

3. Demand for Corporate Housing is Mixed
The survey indicates that corporate housing demand in Portugal remains varied. While 50%
of respondentsreport stable demand compared to the previous year, 28% saw a decline,

and 22% experienced growth. This mixed picture suggests that while some providers are reported that demand noted that demand has observed anincrease
benefiting fromrecovery and growth in corporate travel, others continue to face for corporate housing has diminished comparedto indemand
challenges, likely due to reduced business travel or shifting corporate relocation policies remained stable compared the previousyear

. tothe previous year
post-pandemic . .



Key insights: 10- point summary

4. Corporate Stays Vary inLength

The survey shows abroadrangein the length of corporate stays. However, short-term
stays (less than one week) make up 42% of the market, indicating that business travellers
who require temporary housing for brief periods form a substantial part of the market. At
the same time, medium-term stays (1-3 months) being 24%, and long-term stays (more
than 3 months) representing 10%. Medium and long term stays account for 36%.

42%

of respondentsindicated that
the average length of corporate
staysintheirpropertiesisless
than one week, highlighting the
importance of short-term stays
within the corporate housing
market.

of respondentsindicated that
staysintheir properties last
more than 3 months, reflecting a
niche market forlong-term

24%

Another 24% of respondents
reported stays ranging from1-4
weeks, highlighting the diversity
of stay durations corporate
housing providers must
accommodate.

of respondents reported that
staystypically last between1-3
months, indicating that
medium-term staysare also a
major component of corporate

corporate housing solutions. housing demand.

5. Direct Corporate Bookings are Key, but Other Channels guarantee high occupationrates

Direct relationships with businesses are the primary source of bookings for most corporate housing providers. However, partnerships with
Online Travel Agencies (OTAs) andrelocation companies are also important, allowing providers to reach abroader audience and maintain
high occupancy rates during periods of lower direct demand. As companies expand their operations across borders, they increasingly
rely on trusted intermediaries to help secure housing solutions for employees in new or unfamiliar locations.

6. Service Quality is a Competitive Differentiator

Corporate clients expect more than just accommodation, they demand high quality
services such as WiFi, regular cleaning, and tailored support. The ability to provide
these servicesis a key differentiator for corporate housing providers and helps them
compete with hotels, which offer similar amenities. Providers that invest in improving
their service offerings are likely to attract and retain more clients

Tailored

Wifi Cleaning client support

Extra services



Key insights: 10- point summary

7. Moderate Growth Expectedin the Corporate Housing Market
Looking ahead to 2025, mostrespondents (60%) expect moderate growthin

corporate housing demand, reflecting a cautiously optimistic outlook for the future.
However, 26% expect stability oreven a decling, suggesting some uncertainty about

the future, especially inlight of ongoing changesin corporate travel policies and
remote work trends

expect moderate
growth in the demand
forcorporate housing
by 2025.

are more optimistic,
predicting significant
growthindemand.

expect stability orevena
decline indemand, reflecting
some uncertainty about the
future of corporate housing.

of respondentsindicated that they do not plan of respondents plan toincrease the number of
to make any major changes, suggesting that properties they manage, reﬂectmg cgnﬁdence
these providers are confident in their current in future growth. These providers are likely
business model and expect stable demandin looking to capitalize on expectedincreasesin
the coming years. corporate travel and the growing demand for

temporary accommodations as companies
continue to expand their global reach.

However, 30% of respondents are planning to
improve services, with a focus on enhancing
the client experience. This could include
upgrading amenities, offering more
personalized services, orinvestingin
technology to streamline the bookingand
management process.

8. Providers are Preparing for Growth and Enhancing Services

A significant portion of providers (30%) plan to improve their servicesin the
coming years, while 26% plan to expand their portfolio by increasing the
number of properties they manage. This shows that many providers are
positioning themselves for future growth by enhancing their offerings
andincreasing capacity to meet the anticipated demand

9. Economic Conditions Will Shape the Future

The rise of remote work and broader economic conditions were identified as key
factorsinfluencing the corporate housing market. As more companies adopt flexible

work policies and corporate travel keeps gainingimportance, the demand for

Remote work conditions

temporary housing inbothurban andrural areas s likely to increase. Economic growth
in key sectors could drive further demand for corporate housing, while economic

downturns could lead to adecreasein demand.

Economic Shiftin
corporate travel

Sustainability

10. Sustainability is Becoming a Priority

Sustainability is becoming animportant consideration for corporate clients, as more companies adopt
environmentally friendly policies. Corporate housing providers that can offer eco-friendly accommodations
and sustainable practices are likely to be more attractive to clients who prioritize sustainability.



Conclusion

The corporate housing market in Portugal is in a state of transformation, driven by changing
client expectations, therise of remote work, and shifting economic conditions.

Based ontheresults of the survey, itis clear that the market remains diverse, with providers of
varying sizes andregionalreach.

While many providers have seen stable demand, there is a growing recognition that fiexibility
and service enhancements will be key to future success. With most corporate housing
providers preparing formoderate growth, the focus is on expanding services, improving the
client experience, and adapting to new trends such as sustainability and longer-term stays.
As Portugal continues to attract international businesses and professionals, the corporate
housing sectorwill play anincreasingly important role in meeting the accommodation needs
of the global workforce.

This survey provides valuable insights into the current state of corporate housing
in Portugal and offers aroadmap for future growth.

By understanding the key trends and challenges facing the market, providers can
positionthemselves to meet the evolving needs of corporate clients and capitalize
onnew opportunities as the world of work continues to change.




Dados e tendencias do mercado
portuguese, espanhol e internacional



Espanha e Portugal. Cidades mais procuradas e pre¢co medio por noite

A coruna
/8€/noche Demanda Preco/noite
Braga e Barcelona Barcelona A AAA
81€/moche B8 119€ /noche Madrid A A A A
I Valencia A =
F5€/noche Mélaga A A A
Lish £ Bilbao A A A
ISD0O4A ' —_ _
102€/noche ie(;nlla i _V -
Valencia * oruna =
/1€ /noche Lisbos
A A
Porto A A
Braga v =

95€/noche ™ g5e moche
-w

*Calculo efectuado para apartamentos de 1 quarto com servicos incluidos (WIFl de alta velocidade, equipados, limpeza semanal e mudanca de roupa de cama).



ROW. Cidades mais procuradas e pre¢co medio por noite

AMERICA
Montreal Toronto
136€/noche®  '16€/noche 5 . 5 Inoit
o ® _ Boston emanda reco/noite
San Francisco v 316€/nache
4203€/noche  Nueva York _ Nueva York A A A A
513€/noche Dubai o A A
122€/noche” & Eé%ﬂdh Mealbourne Boston A A
s 197&/noche o moche
B Abu Dabi = Paris A A A A A
—JROPA  157&/noche Milan - _
Londres A A A
Dubai VYV -
o = Ryhad A A A A
Londres Oslo
EQGEIHGEHE 129€/noche
Paris =
155€/noche o
~ Milan
“118€ /noche

*Calculo efectuado para apartamentos de 1 quarto com servicos incluidos (WIFl de alta velocidade, equipados, limpeza semanal e mudanca de roupa de cama).



Portal do cliente Apartool



Portal do Cliente e
s | O prteencesshout s desin Max budget

A plataforma tudo-em-um para 200€/night

#1 Request an apartment t Summary
. . ts
a OJ a rn e n t O e m p r e S a rI a 23.01-2024 - 30-03-2024 B 4 0 0 T

,
« Catalogo completo disponivel il | o S e
Acesso direto ao catalogo completo de produtos disponiveis em I . . .
cada destino, parauma escolha maisinformada e personalizada. Em
alternativa, pode fazerum pedido direto atraves do portal, e um dos
nossos agentes escolhera as melhores opcdes com base nos
parametros fornecidos.
« Gestao simplificada dereservas HiJane,
Faz,er pedic;los e acederainformacdes sobre o,histérico dereservas We have prepared some personaliz ) |
sera mais facildo que nunca. Anovainterface e intuitivae corporate housing options just for v Quotation ;
semelhante as plataformas de reserva comuns, tornando-a facil de R e
utilizar. Check housing options . T . s S
- Fluxos de trabalho otimizados e e e
O portal permite-lheinteragircom diferentes contas de equipae N g /N
visualizartodos os pedidos efetuados. Istoira melhorara
coordenacao e o acompanhamento das atividades da equipa. [l
« Sustentabilidade F

Acompanhe a sua pegada de carbono: cada apartamento teraum
valor diferente, que pode consultarna pagina de confirmacao da
reserva.



Processo de reserva simplificado

1. Acederapesquisado catalogo e navegarnos resultados do
inventario (visualizacao de mapas e grelhas).
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2 . Selecione o apartamento a que pretende candidatar-se e
acrescente detalhes adicionais areserva. Em seguida, envie o
seu pedido e obtenha o seulD de pedido.

= Apartool
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tion: Barcelona, Spain
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4 Confirme e pague escolhendo o método de pagamento que
mais lhe convéem.
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- Pay €1,829.99 o
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~ Apartool

If you want more information, please
contact me.

ConchiJerez
conchi.jerez@apartool.com

+34 6171716 05
HEADQUARTER BARCELONA
Passatge Pages 6
08013 Barcelona
Spain

Tel(34) 935158763


mailto:conchi.jerez@apartool.com

7> Apartool

www.apartool.com



https://www.apartool.com/en/
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